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1 Introduction 

Top Online Retailers have very specific requirements for their eCommerce platforms. In order 

to meet those requirements and have platforms that target their unique business needs, almost 

half of the Top 100 Online Retailers decided to build custom in-house platforms from scratch. 

There are hundreds of ecommerce platforms are there in worldwide. These are the most 

popular eCommerce platforms among the Top 100 US eRetailers such as Shopify, Bigcommerce, 

Volusion, Squarespace, bigcartel, Magento, Opencart, 3dcart, PrestaShop, Zencart, 

osCommerce, Zencart and Actinic. 

 

 

 

 

 

 

 

 

 

 



2 Top Most eCommerce Platforms 

2.1 Magneto 

1Magento is a robust platform that allows businesses of all sizes to build online stores. It offers 

all of the major features and can be heavily customized to match a particular brand. Customer 

support is top-notch and available 24 hours a day. The professional version is somewhat 

expensive, but there is also a free version available for businesses with fewer needs. 

2The Magento eCommerce platform serves more than 240,000 merchants worldwide and is 

supported by a global ecosystem of solution partners and third-party developers. Magento is a 

feature-rich, open-source, enterprise-class platform that offers merchants a high degree of 

flexibility and control over the user experience, catalog, content and functionality of their 

online store. In August 2011, Magento was acquired by eBay Inc., and is now a division of 

X.commerce, Inc. (NASDAQ: EBAY). 

Total Number of Customers 

3With more than 150,000 business customers, merchants choose Magento for its solutions that 

are built on open source technology and that enable businesses of all sizes to control and 

customize the look and feel, content, and functionality of their online stores.  
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Typical Customer of Magento Turn over 

Magento Typical 

Customers 

Turn over Product Growth 

4Alex and Ani $240 million 

(2013) 

Apparel and 

Accessories 

Alex and Ani has seen meteoric 

growth with their data-driven 

strategy—3,569%. Because of their 

work with eBay Enterprise and 

Kenshoo, Facebook ads accounted 

for $3.6 million of their revenue in 

2013, and also helped them boost 

their AOV in Paid Social by 434% in 

six months. And, finally, true to their 

roots, Alex and Ani has also donated 

over $10M as a result of product 

sales from their Charity by Design 

program, with only 32 SKUs out of 

2,000+ 

5The Athlete’s 

Foot 

6€9.9bn Shoes With their new site, The Athlete’s 

Foot has seen traffic increase more 

than 80% and pick-up-in-store grew 

to 7-8% of online sales, the benefits 

of which they share with their 
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franchise stores. 

7Sharps 

Compliance, Inc. 

$39.2 

Million 

Healthcare & 

Medical 

Sharps new online initiative has had a 

number of positive results. 

• 200% traffic increase 

• 70% online sales increase 

• Growth in conversion from 0.5% to 

3.6% 

8Rovio 

Entertainment 

Ltd. 

€156 million 

(2013) 

Apparel, 

Accessories, 

Toys, and 

Games 

 Conversion rates have tripled 

and continue to rise 

 Site handles peaks of 5,000 

concurrent users and one 

million visitors/day with ease 

 Availability of global inventory 

has increased 

 Delivery times have 

significantly decreased 
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Growth 

9Magento products are now the top platforms for midmarket merchants—defined by Internet 

Retailer as those with $20M-$75M in annual online sales. Magento grew from 13 midmarket 

merchants on the list in 2013 to 24 in 2014, overtaking Oracle in the top spot in this segment. 

Together with eBay Enterprise’s Enterprise Commerce Platform, eBay-owned platforms 

combined have extended their lead as the top provider to midmarket merchants. 

10A survey of e-commerce sites in the Alexa top million websites has found that, as of the first 

quarter of 2012, Magento is by far the most popular e-commerce solution. 

Alexa Internet Inc. tracks the web use of millions of internet users and gathers information 

about the sites they visit. A recent analysis of their database has revealed that Magento is used 

on 26 percent of e-commerce sites internationally. Magento usage has skyrocketed over the 

last 4 months. The number of sites deploying Magento increased by 21 percent over the 

previous quarter, dwarfing the growth rate of its nearest competitor, Zen Cart, which grew by 

only seven percent. 

Of the 33,632 e-commerce sites in Alexa’s top million, almost 7,000 of were using Magento, 

with just under 4000 using both Zen Cart and VirtueMart. Open Source e-commerce platforms 

dominate the list; more than half of all e-commerce websites in the top million are released 

under an open-source license.  

Upcoming Events 

 111213Meet Magento UK 2014 

 Meet Magento Australia 2014 
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 http://magento.com/blog/magento-news/magento-fastest-growing-ecommerce-platform-provider-ir-top-

500#.U6xBTfmSyBI  
10

 http://blog.nexcess.net/2012/04/20/magento-20-percent-ecommerce-sites/  
 
11

 http://www.magentocommerce.com/company/events  
12

 http://www.meet-magento.com/events/  
13

 http://blog.amasty.com/magento-events-2014/  
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 Roadmap to eCommerce 

 Imagine 2014 

 MagentoLive UK 2014 

Previous Events 

 WWD Digital Forum Los Angeles 2014 

 MagentoLive UK 2013 

 NRF Annual Convention & EXPO 

 MagentoLive UK 2013 

 eCommerce Expo London 

 Shop.Org 2013 

 dmexco 2013 

 Developers Paradise 

 Online Retailers Conference and eCommerce Expo 

 Magento Live Australia 

 IRCE Chicago 

 Bargento 

Websites using Magento 

14Totally 184,286 active sites are using Magento. Below is a random samples. 

 Christofle.com 

 Freedrinkingwater.com 

 Divers-supply.com 

 Illuminationsupply.com 

 Laserbits.com 

 Salterlabs.com 

 Greymetal.co.uk 
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 http://trends.builtwith.com/websitelist/Magento  
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 Bluskies.us 

 Libbystory.com 

 Auctionsalesco.com 

Magneto- Online Effectiveness 

Magento Facebook 

likes 

Twitter 

Followers 

Linkedin 

Members 

You Tube 

Subscribers 

G+ Followers 

Membership 

Volume 

11.1K 46.4k 15,108 6,559 225 

Link https://ww

w.facebook.

com/magent

o  

https://twi

tter.com/

magento 

http://www.

linkedin.com

/groups?ho

me=&gid=14

6360&trk=a

net_ug_hm 

http://www.y

outube.com/u

ser/magentoc

ommerce/feat

ured 

https://plus.go

ogle.com/1157

768975932899

62368/posts 

 

Challenges Faced by Customers 

15No built-in blog, service is still new so there isn’t as much off-site help/information available 

as for other platforms, no real important differences setting it apart from other platforms other 

than its namesake and renowned team, will likely match its competitor’s higher rates once it 

gains more popularity. 

Head Office Details 
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10441 Jefferson Blvd,  

Suite 200, Culver City,  

CA 90232 USA. 

2.2 Shopify 

16Shopify is a beloved platform among small retailers and startups that want an easy to use, 

easy to setup eCommerce store. Shopify is a commerce platform that allows anyone to easily 

sell online, at a retail location, and everywhere in between. Shopify offers a professional 

online storefront, a payment solution to accept credit cards, and the Shopify POS application 

to power retail sales. Shopify currently powers over 60,000 retailers in 100 different 

countries, including: Tesla Motors, Gatorade, Forbes, Amnesty International, Encyclopedia 

Britannica, Maxim Magazine, CrossFit, and many more. Shopify was founded in 2006. 

Number of Customers. 

17In 2012, Shopify’s total number of customers are 7.8 Million who placed 9.9 Million orders 

worth $742 Million in revenue. 

Growth 

18The CEO also revealed some historical growth stats, which show that Shopify went from 

18,000 active stores in 2011 to 41K active stores in 2012, and projects to hit 80K this year. Its 

gross merchandise value — or total sales across its storefronts — grew from $275 million in 

2011 to $742 million in 2012 to what it projects will be $1.5 billion by the end of the year and 
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18

 http://techcrunch.com/2013/04/11/after-7-years-50k-storefronts-launched-shopify-launches-major-redesign-
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19the merchants of shopify had huge success in 2013, selling $1.7 billion worth of products in 

121 countries around the world. 

Past Events 

 20Learn how to start your professional online store 

 eCommerce workshop-Grow your business, start an online 

 21CUSEC- Shopify DemoCamp 

 Shopify Ottawa Hackfest 

 HackVan 

 BarCamp Tour New Orleans 

 Society for Human Resource Management Conference 

 Ruby Lugdunum 

 Landing your dream job, 2.0 

 Nordic Ruby 

 Meshwast 

Websites using Shopify 

22Totally 52,020 active sites using Shopify. Below are the random samples. 

 Sophiesfavors.com 

 Loopyarn.com 

 Gullahgourmet.com 

 Headphone.com 

 Sfbags.com 

 Herbal-powers.com 
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 http://www.obj.ca/Other/Special-Reports/2013-04-22/article-3224049/FASTEST-GROWING-COMPANIES-
%232%3A-Shopify-adds-the-e-to-retail/1 
20

 http://www.eventshigh.com/browse/Delhi/shopify  
21

 https://www.facebook.com/shopify/events  
22

 http://trends.builtwith.com/websitelist/Shopify  
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 Drrath.com 

 Eynproducts.com 

 Fullspectrumgear.com 

 Golfandwarehouse.com 

Shopify- Online effectiveness 

Shopify Facebook 

likes 

Twitter 

Followe

rs 

Linkedin 

Members 

You Tube 

Subscriber

s 

G+ 

Followers 

Pinterest Instagram 

Membershi

p Volume 

272,022 118K 9,389 9,616 5,629 6,275 33,367 

Link https://w

ww.faceb

ook.com/

shopify  

https://t

witter.c

om/sho

pify 

http:/

/www

.linke

din.co

m/co

mpan

y/sho

pify  

https://

www.y

outube.

com/us

er/shop

ify  

https://p

lus.googl

e.com/u

/0/+shop

ify/posts  

http://w

ww.pint

erest.co

m/shopif

y/ 

 

 

http://inst

agram.co

m/shopify  

 

 

23Challenges Faced by Customers 

 Price: The Shopify Unlimited plan starts at $179/month – a big sum, even with 

integrated hosting. 
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 Transaction Fees: Shopify charges a transaction fee for the Basic and Professional 

plans – 2.0% and 1.0% respectively. In low-margin retail businesses, this can eat up the 

profits very quickly. 

 Customization: While Shopify does a great job with its add-on library, creating our 

own custom plugins and extensions can be very tricky. 

 Migration: If you cancel your Shopify account, our entire store and relevant data is 

deleted permanently. This lock-in feature can be a big deterrent if we want to move 

our store elsewhere. 

Head Office Conduct details 

126 York Street Suite 200 Ottawa,  

ON K1N 5T5  

Canada. 

2.3 Volusion 

24Volusion, Inc. provides commerce solutions for all business types, ranging from startups to 

large enterprises. The organization’s product portfolio includes: the Volusion platform, 

designed for entrepreneurs and SMBs, and the Mozu platform, built for the enterprise market.  

Since 1999, Volusion, Inc. has been committed to connecting people with innovative and 

powerful commerce solutions to empower their business growth. 15 years later, Volusion, Inc. 

has earned dozens of awards and accolades, recruited 450+ ecommerce experts and now 

powers over 40,000 successful online businesses. 
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Typical Customer’s Turn over and Product set of Volusion 

Volusion Typical 

Customers 

Turn over Product 

25Matcha Source $230,000 Tea 

26Toni & Guy USA, Inc. $315M Hair Salons & Beauty 

Treatments 

 

Growth 

27Volusion, the industry-leading SaaS commerce provider, is rapidly expanding and making 

strides forward as it supports the most successful online merchants. The average Volusion 

merchant processes approximately $77K in business each year, which is three times more in 

sales over merchants using other ecommerce solutions in its space. To support this merchant 

success, Volusion has made significant product enhancements, grown its team to over 440 

employees, and invested heavily in its hosting infrastructure, with executives and board 

members continuing to focus on aggressive expansion in the coming years. 

Past Events 

 28Top 10 Design Rules and When to Break Them Webinar 

 Volusion’s South by Commerce Networking Event 

 Into the Crystal Ball: Bold Ecommerce Predictions for 2014 

 Volusion at Austin Startup Week 
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26
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27

 http://www.prweb.com/releases/2013/9/prweb11086646.htm  
28

 https://www.facebook.com/Volusion/events  
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 Your Success Drives Our Vision: A Roadmap conversation with Volusion Leaders 

 Thinking Outside the Box: 5 SEO Strategies for Success 

 Webinar: Asking the Right Questions: How to Use the Scientific Method to Succeed with 

Shopping Feeds 

 Webinar: Beyond the Template: Missed Opportunities in Ecommerce Design 

 Webinar: Fasten Your Seatbelts: Forecasting Ecommerce Trends in 2013 

Websites using Volusion 

29Totally 26,930 active sites using Volusion. Below is a random sample of sites using Volusion  

 Milanomusic.com 

 Thespacestore.com 

 Nutra-lift.com 

 Appleseedprimitives.com 

 Camformulas.com 

 Geoffsmompatterns.com 

 Like-cartel.com 

 Soul2soultreasures.com 

 Wujichlorella.com 

 Oldmercs.com 
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Volusion – Online effectiveness 

Volusion Facebook 

likes 

Twitter 

Followers 

Linkedin 

Members 

You Tube 

Subscribers 

G+ Followers Pinterest 

Membershi

p Volume 

39,105 33.7K 3,912 3,885 911 822 

Link https://ww

w.facebook

.com/Volus

ion  

https://t

witter.co

m/volusio

n  

http://

www.li

nkedin.

com/co

mpany/

volusio

n  

https://w

ww.youtu

be.com/us

er/volusio

n  

https://plus

.google.com

/+volusion/

posts  

http://www.

pinterest.co

m/volusion/

holiday-

inspiration/  

 

Challenges faced by Customers 

30No built-in blog, the underlying code for the system is not entirely modern/on the cutting 

edge, some may find the admin space overwhelming and/or certain features difficult to find, 

the Volusion brand may not be as enticing as most of the others and therefore a bit dull to work 

with day-to-day. 
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Head Office Conduct details 

9300 United Drive,  

Suite 180 Austin,  

TX 78758 United States 

2.4 BigCommerce 

31BigCommerce is one of the more prominent all-in-one eCommerce and shopping cart 

solution. It is favored by young startups and small retailers that value ease of use, reliability 

and affordability. 32It offers more than 125 professional and very intuitive template designs. It 

is also easy to use, with drag-and-drop capabilities, and features an exceptional return 

service. This eCommerce application lacks a multilanguage storefront. Bigcommerce provides 

the features and the security necessary to make it an excellent choice for eCommerce 

software. 

Typical Customer’s Turnover and Product of BigCommerce 

BigCommerce Typical 

Customers 

Turn over Product 

33Abc news $1.1M News gathering and 

broadcasting division 

GQ 34$217.69M Advertising 
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Growth 

35Bigcommerce, a company that provides e-commerce software to online retailers and 

merchants, has raised $40 million from Revolution Growth, the firm founded by former AOL 

CEO Steve Case. As part of the funding, Case will join the Bigcommerce board. This new round 

will bring the company’s total funding to $75 million. 

From January 1, 2012 to Jan 1, 2013, Bigcommerce has seen 35% revenue growth and 400% 

employee growth. In 2012 alone, Bigcommerce nearly tripled their employee base and added 

10,000 new customers. The company also secured $20 million in Series B funding from 

General Catalyst Partners and Mike Maples’ FLOODGATE, bringing the company’s total 

funding to $35 million. As of March 2013, Bigcommerce has 33,000 small business customers. 

Those customers have sold 17,894,715 products to 12,749,038 buyers – all on the 

Bigcommerce platform.  Bigcommerce serves more than 50,000 companies on its e-

commerce platform. In 2013, clients sold more than $2.75 billion in products. 

Events 

 36Bigcommerce Recruiting LAN Party 

 Bigcommerce Tech Support Career Night 

 Bigcommerce Sales Career Night 

 Bigcommerce Sales & Support Career Night 

 BigCommerce 5.5 Release 

 BigCommerce Launch Party 
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Websites using BigCommerce 

37Totally 46,387 active sites using BigCommerce. Below is a random samples. 

 Propanetankstore.com 

 Laoutback.com 

 Privacypop.com 

 Luckybambooshop.com 

 Thekershawstore.com 

 Absolutesewing.co.nz 

 Alephchamp.com 

 Bayoubullets.net 

 Carelle.com 

 Foryourhome.com 

BigCommerce- Online effectiveness 

BigComme

rce 

Facebook 

likes 

Twitter 

Followers 

Linkedin 

Members 

You Tube 

Subscribers 

G+ Followers Pinterest 

Membershi

p Volume 

39,976 58K 4,446 3,834 1,451 3,421 

Link https://ww

w 

.facebook.

com/BigCo

https://t

witter.co

m/Bigco

mmerce  

http://

www.li

nkedin.

com/co

mpany/

https://w

ww.youtu

be.com/us

er/bigcom

mercedotc

https://pl

us.google.

com/+bigc

ommerce/

http://www.p

interest.com/

bigcommerce

/  
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Challenges faced by Customers 

38Designs: Design isn’t one of BigCommerce’s strong suites. While most built-in templates are 

solid, they do give off a slightly web 2.0 era vibe. Features such as responsive layouts and flat 

designs are still missing. 

Limited Third-Party App Support: Unlike Shopify or Volusion, BigCommerce’s built-in app 

library is very limited. While BigCommerce’s native features more than make up for this lack, 

we might run into some problems if we rely heavily on a third party solution. 

Customization: BigCommerce is designed for easy setup. This ostensibly means that more 

complicated features and options have to be hidden away, which makes extensive 

customizations difficult. Power users will find this especially frustrating. 

Head office 

11305 Four Points Drive Building 2, 

3rd Floor Austin, 

Texas 78726 United States 
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2.5 OsCommerce 

39osCommerce is one of the older players in the e-commerce game and has proven to be a very 

popular choice for people looking to set up their shops online powering over 228,700 online 

stores. The set-up and running of an osCommerce store is incredibly easy and with all of the 

themes and plugins out there, it enables non-developers to set up a shop with little or no help. 

Although this can be a drawback, as it is hard to differentiate your site from others using the 

same theme. osCommerce is used by 0.6% of all the websites whose content management 

system we know. This is 0.2% of all websites. 

Events 

 40Release of oscommerce Online Merchant v2.3 

 osCommerce Public Meet-Up in London. 

Websites using osCommerce 

41Totally 93,477 active sites using osCommerce. Below is a random sample of sites using 

osCommerce  

 Anactivelife.com 

 Bellomodo.com 

 Generalhobby.com 

 Lokshop.de 

 Mynismo.com 

 Antiqueceilings.com 

 d-salem.es 

 devonaire.com 

 dumasproducts.com 
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 gatjewelry.com 

osCommerce – Online effectiveness 

BigCommerce Facebook likes Twitter 

Followers 

Linkedin 

Members 

G+ Followers 

Membership 

Volume 

3,165 2,366 13 276 

Link https://www.fa

cebook.com/os

Commerce  

https://twitte

r.com/osCom

merce  

http://www.link

edin.com/compa

ny/oscommerce-

australia  

https://plus

.google.com

/+osComme

rce/posts  

Challenges faced 

42The biggest problem is lack of technical support. Ordinary individuals who want to be 

entrepreneurs using osCommerce shopping cart may find the going tough. The updates of the 

software have to be monitored manually and hence this could prove to be a big problem over a 

period of time. Security is an area of concern which also inhibits many users from trying this 

particular software. Since this is a freely available software, the usage of the same is quite high. 

Head Office Conduct details  

27 St Lawrence Ave Edwardstown, 

South Australia 5039  

Australia 

                                                           
42

 http://webcache.googleusercontent.com/search?q=cache:http://www.wh13.com/advantage-and-disadvantage-
of-oscommerce-shopping-cart/ 

https://www.facebook.com/osCommerce
https://www.facebook.com/osCommerce
https://www.facebook.com/osCommerce
https://twitter.com/osCommerce
https://twitter.com/osCommerce
https://twitter.com/osCommerce
http://www.linkedin.com/company/oscommerce-australia
http://www.linkedin.com/company/oscommerce-australia
http://www.linkedin.com/company/oscommerce-australia
http://www.linkedin.com/company/oscommerce-australia
https://plus.google.com/+osCommerce/posts
https://plus.google.com/+osCommerce/posts
https://plus.google.com/+osCommerce/posts
https://plus.google.com/+osCommerce/posts
http://webcache.googleusercontent.com/search?q=cache:http://www.wh13.com/advantage-and-disadvantage-of-oscommerce-shopping-cart/
http://webcache.googleusercontent.com/search?q=cache:http://www.wh13.com/advantage-and-disadvantage-of-oscommerce-shopping-cart/


2.6 OpenCart 

43OpenCart is an incomparable open source shopping cart system. It is a protected e-commerce 

platform for online stores which provides you to establish your own online business and lope 

your e-commerce economically and smoothly. It can be utilized on any web server with PHP 

and MySQL running on it. 44OpenCart is a very scalable, powerful e-commerce platform that can 

power an online shop of any size. You can create an unlimited number of categories, sell an 

unlimited number of products, accept multiple currencies, use multiple languages, choose from 

over 20 payment and 8 shipping methods. OpenCart is also know to be very search engine 

friendly so requires less work to achieve a good ranking in the search engines.  

Websites using OpenCart 

Totally 182,938 active sites using OpenCart. Below is a random sample of sites. 

 45Devaka.com 

 Domain10k.net 

 Magicsleeper.net 

 S26.net 

 Basketkasedesigns.com 

 Richardflint.com 

 Natureisletropicalgourmet.com 

 Intermag.info 

 Jojoland.com 

 0618000000.com 

Opencart – Online effectiveness 

                                                           
43

 http://incept09.hubpages.com/hub/The-Best-5-Free-Open-Source-E-Commerce-Platform  
44

 http://www.vizteams.com/blog/free-open-source-e-commerce-platforms-review/#.U63SLPmSyBI  
45

 http://webcache.googleusercontent.com/search?q=cache:http://trends.builtwith.com/websitelist/OpenCart  

http://incept09.hubpages.com/hub/The-Best-5-Free-Open-Source-E-Commerce-Platform
http://www.vizteams.com/blog/free-open-source-e-commerce-platforms-review/#.U63SLPmSyBI
http://webcache.googleusercontent.com/search?q=cache:http://trends.builtwith.com/websitelist/OpenCart


Opencart Facebook likes Twitter 

Followers 

Linkedin 

Members 

Membership Volume 2,220 1,160 10 

Link https://www.face

book.com/pages/

OpenCart/477182

382328323  

https://twitter.c

om/opencart  

https://www.linke

din.com/company

/5032362?trk=tya

h&trkInfo=tarId%3

A1403863299737

%2Ctas%3Aopenc

art%2Cidx%3A4-2-

10  

Challenges faced 

46One of the most serious shortcomings can be considered CNC, because to him there are 

problems occur. The problem with the code 404 – error 404 simply not given page, as a result 

of the search engine is a remote page still perceives as a real, continues its index. From the 

point of view of search engine optimization there is a danger that the index of your site will be 

cluttered "trash". Not fully debugged work with SEO (possibility of watching the same page via 

different URLS, but the problem is solved by installation seo module seo_pro, which is already 

included in the Assembly of the Russian community in opencart - ocStore) (most problems are 

solved by using the additional extensions). 

Head Office Conduct details 

OpenCart Limited,  

Unit 16, 26/F,  
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Tuen Mun Central Square,  

22 Hoi Wing Road, Tuen Mun,  

Hong Kong 

PH: +852 24990996 

2.7 Zen Cart 

47Zen Cart is an online store management system, developed by the Zen Cart Development 

Team in September 18, 2012 and specifies in GNU General Public License Zen Cart is same as to 

OsCommerce. In fact, Zen cart separated from OsCommerce as different project in 2003. The 

main difference between Zen Cart and OsCommerce comes from Zen Cart's structural changes 

and easier to change appearance as CSS based. It gives facility of online retailers with a larger 

amount of customer management and promotion tools like gift certificates, coupon codes, 

discount and sale rules, newsletter manager, automatic email order confirmation, and much 

more. Zen Cart is extremely simple to handle, modify and install. People who have less 

technical knowledge can also build an easy ecommerce website. It has several helpful adapter 

available to develop and manufacture your shop and admin area, although too many can make 

the user interface a little messy. 

48Zen Cart is used by 0.4% of all the websites whose content management system we know. 

This is 0.2% of all websites. 

Websites using Zen Cart  

49Totally 114,844 active sites using Zen Cart. Below is a random sample of sites using Zen Cart. 

 Leinbachs.com 

 Xpressapplianceparts.com 
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 Haydocyairstream.com 

 Familyforall.com 

 Douchepatrol.com 

 008kk.com 

 01c.info 

 02512934419.com 

 027ada.com 

 029xapos.com 

Zen Cart- Online Effectiveness 

Zencart Facebook likes Linkedin 

Members 

Membership Volume - 346 

Link https://www.facebook.co

m/drbytezen  

https://www.linkedin.com/gro

ups/Zen-Cart-

2528052?gid=2528052&mostP

opular=&trk=tyah&trkInfo=tarI

d%3A1403872085316%2Ctas%

3Azen%20cart%2Cidx%3A3-1-7  

 

Challenges faced by Customers 

 
50Difficult Learning Curve - Lack of user-friendliness is one of the most frequent charges 

lodged against Zen Cart. If you’re not a programmer, be prepared to invest considerable 
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time and energy into learning the interface. This is not the most intuitive software out 

there by a long shot.  

 Lacks SEO Capabilities – Compared to other shopping carts, Zen Cart really suffers in the 

marketing department. Information on SEO enhancement is hard to find.  There are SEO 

plugins available, but they don’t exactly have raving success reviews.  It’s 2013 and SEO 

is so integral to online marketing that it should be included in any basic Ecommerce 

structure. 

 Mobile Device Compatibility - Same story here. There aren’t many robust mobile device 

add-ons available for Zen Cart yet. There are some mobile device plugins available for 

purchase, but the open source versions are lagging, mostly because developing a 

responsive mobile app requires a lot of code modification. Many commercial carts are 

already offering mobile compatibility as a basic feature and Zen Cart developers are 

going to have to try to keep up if they want to remain a viable Ecommerce solution. 

 Issues with Upgrades - With any software upgrade there is typically a period of ironing 

out the bugs. However a Zen Cart update often goes beyond bugs and creates 

fundamental issues for its users when custom coding is lost or erased. There are many 

complaints of difficulties with upgrades. 

2.8 Virtuemart 

VirtueMart is an Open Source E-Commerce solution (a Component or Plug-in) for the Joomla! 

Content Management System. It can be run as a Shopping Cart, or in Catalog mode. 

We are the non profit organization which is behind the popular free and open source software 

called VirtueMart, a Joomla! extension that lets you run an ecommerce website in minutes. 

Growth 



51VirtueMart partners bring further growth to the community in different ways, like templates 

specifically designed for VirtueMart, hosting solutions, extended Payment gateways, advanced 

shipment and tax calculations, database handlers, deeper store management to mention just a 

few. 

Today the VirtueMart shopping cart is crafted by dozens of 3rd party developers, hundreds of 

users who have provided excellent fixes, patches and snippets, aided by the vital work of many 

people in the forums from all around the world, who help others with problems, test and 

feedback. 

Number of agencies using virtuemart 

52There are many number of agencies using virtuemart for their clients. Some of them are given 

below: 

 Codestattt 

 Espertsfromindia 

 Joomlaproffs.se 

 Open Source Technologies 

 Orangia AB 

 Webexpertia 

Websites using VirtueMart 

53Totally 92,883 active sites using VirtueMart. Below is a random sample of sites using 

VirtueMart. 

 Fantasy-art-village.com 

 Darknight-casinogame.com 

 Valuesalliance.org 
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 Aifsoftnewmexico.com 

 17.com.tr 

 247network.nl 

 3bullseye.com 

 Aawebxpress.com 

 Activalede.com 

 Adelhosting.com 

Virtuemart – Online Effectiveness 
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Challenges faced by customers 

54Many people regard it as a being more complicated other shopping carts and ecommerce 

platforms just because  it is a Joomla extension than That has more to do with Joomla than it 

does with Virtuemart. But it does have other disadvantages which are all of its own making. 

First, it is not easy to install. And second, it has poor reporting tools. 

2.9 Prestashop 

55PrestaShop is a customizable, PCI-DSS compliant, ecommerce solution that will handle 

everything from Web store set-up to managing customers and orders. Storeowners can create 

and manage the front-end catalog and marketing, customize orders and change shipping 

options and localization to suit their business. PrestaShop is available in three languages 

(English, French and Spanish) with an additional 41 translations available. 

56PrestaShop is a free and open source e-commerce software powering over 165,000 active 

online stores worldwide. Recognized as the world’s most powerful, flexible and 

internationalized e-commerce solution, PrestaShop provides online merchants with hundreds 

of innovative tools to build and manage a successful online store at no cost. Used in over 160 

countries and partnered with the most renowned names in the industry, PrestaShop continues 

to revolutionize online retail with technology that increases sales and maximizes visibility. 

Working hand in hand with its growing community of more than 600,000 dedicated members, 

PrestaShop’s entrepreneurial team is made up of e-commerce enthusiasts that are committed 

to the success and profitability of their online merchants. 
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Typical Customer’s Turnover and Product of Bigcommerce 

BigCommerce Typical 

Customers 

Turn over Product 

TechCrunch US$2.4 million 57Blogging Platforms, News 

 

Growth 

58PrestaShop, the world’s leading Open-source e-commerce solution, today releases its double 

digit annual growth figures for 2013. Over the past year, the rapidly growing international e-

commerce solution reached $12 Million in revenues representing an annual growth of 40%. The 

2013 fiscal year also depicts PrestaShop’s high profitability reaching close to 10% operating 

margin. 

Websites using PrestaShop 

59Totally 149,920 active sites using PrestaShop. Below is a random samples. 

 Lovehaironline.com 

 Ultimate-gourmet.com 

 Deepwoodventures.com 

 Hatworld.com.au 

 1deal.fr 

 3dpremium.net 

 4thdacad.com 
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 7cell.com 

 Acfri.net 

PrestaShop – Online Effectiveness 

PrestaShop Facebook 

likes 

Twitter 

Followers 

Pinterest You Tube 

Subscribers 

G+ Followers 

Membership 

Volume 

44,661 16.6K 13,524 1,807 42 

Link https://ww

w.facebook.

com/prestas

hop  

https://twi

tter.com/p

restashop 

http://www.

pinterest.co

m/prestasho

p/ 

https://www.y

outube.com/u

ser/prestasho

p  

https://plus.go

ogle.com/u/0/1

124276528386

10845022/post

s  

 

Challenges faced by Customers 

 60It is suitable for small and medium scale business. However the large organization can 

also use PrestaShop but they have to add different modules to make store effective. 

 Some important PrestaShop Modules have to be purchased as they do not come with 

solution pack. 

 The script architecture can at some point hinder or even completely prevent a 

programmer from further developing the cart. 

 

 

                                                           
60

 http://fmemodules.blogspot.in/2013/02/pros-and-cons-of-prestashop-ecommerce.html  

https://www.facebook.com/prestashop
https://www.facebook.com/prestashop
https://www.facebook.com/prestashop
https://www.facebook.com/prestashop
https://twitter.com/prestashop
https://twitter.com/prestashop
https://twitter.com/prestashop
http://www.pinterest.com/prestashop/
http://www.pinterest.com/prestashop/
http://www.pinterest.com/prestashop/
http://www.pinterest.com/prestashop/
https://www.youtube.com/user/prestashop
https://www.youtube.com/user/prestashop
https://www.youtube.com/user/prestashop
https://www.youtube.com/user/prestashop
https://plus.google.com/u/0/112427652838610845022/posts
https://plus.google.com/u/0/112427652838610845022/posts
https://plus.google.com/u/0/112427652838610845022/posts
https://plus.google.com/u/0/112427652838610845022/posts
https://plus.google.com/u/0/112427652838610845022/posts
http://fmemodules.blogspot.in/2013/02/pros-and-cons-of-prestashop-ecommerce.html


2.10 SellerDeck 

61SellerDeck was founded in 1996 and is still owned by the original founders of Actinic, Chris 

Barling and Kevin Grumball, along with the original finance director David Dawson. 

SellerDeck develops and supplies ecommerce solutions to small and mid-sized companies that 

want to be in full control of their online business. With the desktop application giving 

merchants full control over key components such as hosting, payments, fraud detection and 

customer feedback without having to rely on third-party, cloud-based solutions. SellerDeck 

currently has more than 5,000 satisfied customers. 

Actinic Desktop has been rebranded as SellerDeck to differentiate it from the Actinic Online 

cloud-based service, which is now owned by Oxatis UK and known simply as Actinic. SellerDeck 

will now focus exclusively on its core ecommerce and EPOS desktop applications. 

Events 

62SellerDeck Ecommerce Horizons Conference 

SellerDeck: Online Effectiveness 

SellerDeck Facebook likes Twitter followers 

Membership Volume 207  257 

Link https://www.facebook.co

m/SellerDeck  

https://twitter.com/SellerDeck  
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2.11 Actinic 

63Actinic offers customers a UK ecommerce solution that's rich in features, technically powerful 

and gives customers constant support with quality service. Over 7,300 clients from various 

different fields have chosen Actinic. 

Over 37% of Actinic's clients left open source or propriety software solutions to migrate to 

Actinic and benefit from a complete and powerful SaaS based solution.  They no longer have to 

spend thousands of pounds a year on changing versions, resolving technical problems or 

complicated and costly hosting.  Actinic is the UK ecommerce solution of the future helping you 

achieve lasting success. 

Actinic (www.actinic.co.uk) provides award-winning cloud based ecommerce solutions for start-

up, small and medium sized businesses, combining ease of use, flexibility and affordability. 

Subscriptions start from £15 per month including all functionality, upgrades and free UK 

telephone and online technical support. A range of design and SEO services are also available to 

build and manage a successful online shop. 

Actinic’s solutions integrated product management and order processing across multiple 

channels – internet, mail order and telephone order (MOTO).  

Actinic also provides PCI DSS compliant credit card processing for both online and offline orders 

through Actinic Payments, and integration with a range of other payment providers including 

Sage Pay and PayPal. 

Growth 

64When Actinic spotted a gap in the UK market to support SME retailers with multichannel and 

eCommerce solutions, it turned to DediPower Managed Hosting as a key partner. Now, the new 

hosting income stream accounts for 10% of Actinic’s entire revenues. 
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Today, they are hosting between 10-15% of clients sites, so there is still significant opportunity 

to develop and grow their hosting revenue stream”. 

Events 

65Actinic User Conference 2010 

Actinic – Online Effectiveness 

Actinic Facebook 

likes 

Twitter 

Followers 

Linkedin 

Members 

You Tube 

views 

G+ Followers 

Membership 

Volume 

172 693 132 49 24 

Link https://ww

w.facebook.

com/Actinic

Ecommerce?

v=wallm  

https://twi

tter.com/a

ctinic 

https://ww

w.linkedin.c

om/compan

y/actinic-

software 

https://www.y

outube.com/u

ser/ActinicOnli

ne/about 

https://plus.go

ogle.com/+acti

nic/posts  

 

Challenges faced by Customers 

 66Real-time stock control is limited 

 Customer account/login facility limited 

 You can only download orders from one computer 
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 Software is not free, the software ranges from €265 up to €800.  There are more 

expensive options if we want multi-user access or multi-site software. 

 If we want our webmaster to make any technical changes this involves sending them a 

snapshot of the site, they then make the changes and send us a new snapshot which we 

need to import.  This can sometimes be a cumbersome and glitchy procedure. 

Head Office Conduct details 

Rosemount House Rosemount Avenue West Byfleet,  

Surrey KT14 6LB  

United Kingdom. 

2.12 Ekm powershop 

67ekmPowershop.com was the first cloud based ecommerce platform in the UK. 

ekmPowershop.com is the quickest and easiest way to set up an online shop. 

ekmPowershop.com is your own easy to use online shop. Feature packed with free support, 

stunning templates and no contract - it's the quickest and easiest way to sell your products over 

the internet. 

Websites using ekmPowershop 

68Totally 8,238 active sites using ekmPowershop. Below is a random sample of sites using 

ekmPowershop.. 

 Photonogone.co.uk 

 Swankyswans.co.uk 

 1to1wholesale.com 

 4gaccessories.co.uk 
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 9apart.co.uk 

 Abantechnology.co.uk 

 Acemailingbags.com 

 Amazingbag.co.uk 

 Angels-secret-boutique.co.uk 

 Armadillocases.com 

 

Ekmpowershop – Online Effectiveness 

Ekmpowershop Facebook likes Twitter 

Followers 

G+ Followers 

Membership Volume 3,496 1400 71 

Link https://www.faceb

ook.com/ekmpowe

rshop  

https://twitter.c

om/ekmpowersh

op 

https://plus.googl

e.com/+ekmPowe

rshop/posts  

 

 

Head office Contact details 

Ekm Systems Ltd – Darwen Unit 6 Arkwright Court  

Commercial Road Darwen Lancashire  

BB3 0FG UK. 
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3 E-Commerce Industry – Leading Players 

69This figure shows that Magento is the most popular Open Source E-commerce Platform.  

 

Source: magedaily.com 

According to BuiltWith.com, Magento is the most popular open source e-commerce platform 

among sites ranking in the top 1,000,000 such websites in the world. Only when counting all 

open source e-commerce websites in the entire Internet does Magento fall to second behind 

OpenCart. 

In the entire known Web, BuiltWith count 204,377 sites using Magento, including both CE and 

EE versions. This number is trending up, as well. Among the top million sites, Magento enjoys a 

34.8% market share. The nearest competitor in this space is osCommerce at 13.9%, less than 
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1/2 that of Magento. OpenCart claims only 10.8% of the top 1,000,000 open source e-

commerce websites. 

Among all e-commerce sites using other than a custom cart solution, both open source and 

otherwise, Magento stacks up as follows: 

 In the top 10,000 sites, Magento ranks second behind DemandWare (8.04% vs 11.81%). 

 In the top 100,000 sites, Magento leads all competitors at 17.67% market share. In 

second is Yahoo Store at 7.37%. 

 In the top 1,000,000 e-commerce sites, Magento still commands the leading share at 

14.27%, with WooCommerce (a WordPress plug-in) at 10.17%. 

 For the entire Web, WooCommerce takes the lead at 12.72%, with Magento in second 

at 10.03%. 

From these statistics, it’s clear that Magento still owns the market, particularly where sites are 

doing significant business. 

4 Statistics - online businesses uses ecommerce Platforms 

Ecommerce 

Platforms 

USA UK Canada Australia 

Magento 22,050 6,772 1,029 2,396 

Shopify 9,846 1,211 892 943 

Volusion 9,649 464 342 213 

BigCommerce 9,919 1,091 454 1,184 



osCommerce 9,819 1,996 489 783 

OpenCart 12,046 4,553 815 1,696 

ZenCart 16,770 2,477 704 1,040 

Virtuemart 26,089 3,094 1,538 2,276 

Prestashop 2,632 1,019 187 371 

SellerDeck 4,731 343 279 265 

Actinic 185 2,344 10 8 

Ekm powershop 60 2,187 1 3 

Source: builtwith.com 

5 Top 10 e-commerce countries in turnover (EUR billion) 2014 

 USA € 315.4 

 China € 247.3* 

 UK € 107.1 

 Japan € 81.3 

 Germany € 63.4 

 France € 51.1 

 Australia € 26.9 

 Canada € 18.0 

 Russia € 15.5 



 S. Korea € 15.2 

5.1 United Kingdom 

The UK is the largest e-commerce market of Europe. In total, the British e-commerce turnover 

amounted to €107.1bn in 2013. This number is forecast to grow by 11.4% to € 127.4bn in 2014. 

In total, there were about 41 million e-shoppers in the United Kingdom last year. On average, 

they each spent €2,613 in 2013, which makes the British Europe’s biggest spenders. This 

number is also expected to grow, by 14.2% to €2,986. 

Top 3 Online Players UK 

1. Amazon 16% 

2. Tesco 9% 

3. eBay 8% 

Mobile commerce accounted for nearly one third of all online sales in the UK in the fourth 

quarter of 2013. In addition, about half of all visits to British e-retail sites was made through a 

smartphone or tablet during that period. 

 

 

 

 

 



5.1.1 70E-commerce share of total business turnover in the United Kingdom (UK) from 2008 

to 2012, by technology 

This statistic shows the e-commerce share of business turnover in the United Kingdom from 

2008 to 2012, by technology. Sales via website took 6.1 percent in 2012. Sales via EDI 

accounted for almost 12.2 percent of turnover in 2012. 

 

Source: statista.com 
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5.2 America 

5.2.1 71Annual B2C e-commerce sales in the United States from 2002 to 2013 (in billion U.S. 

dollars) 

The statistic shows U.S. e-commerce sales from 2000 to 2013. In 2012, B2C online retail sales 

spending in the United States amounted to 289 billion U.S. dollars, a 13 percent growth from 

the previous year. Online B2C sales recovered continued to grow to 322 billion U.S. dollars in 

2013, the majority of which were accumulated through retail e-commerce sales that year. 

 

Source: statista.com 
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5.3 Australia 

72As the statistics reveal, more than half (53%) of the online purchases by Australians are done 

on the Australian e-commerce sites. 

Looking at the predicted growth of e-commerce in Australia by the year 2016, the spending is 

expected to grow in the range of about $ 27 billion in Australia, and five $5.37 billion in New 

Zealand. In addition to that, m-commerce, which is the new face of e-commerce, is going to fuel 

the increase in spending due to easy accessibility to the online shopping portals via mobile 

devices. In fact, 57% of online shoppers have spent more using their mobile devices in the past 

year. 

 

Source: merlinfx.com.au 
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5.4 Irish (EIRE) 

73For companies headquartered in Ireland, 17% of the 2010 Financial Year total turnover was 

derived through online sales: average total turnover was €432,085.78 an average turnover 

through ecommerce sites was €74,445.40. 

The average conversion rate input by companies was 3.47% while the one manually calculated 

by dividing total orders by total website visits(previously entered) was 1.92% 

Similarly, the average basket value, calculated by dividing total website turnover by total 

orders, was also different, albeit reversed, between input values(€85.78) and calculated 

values(€107.80). 
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